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Abstract

This paper examines the development stages of small business and entrepreneurship in
Uzbekistan. It highlights the key factors influencing the growth of entrepreneurship,
including government policies, economic conditions, and financial support mechanisms.
The study follows an IMRAD structure to analyze historical trends, current challenges, and
future prospects. The findings suggest that Uzbekistan has made significant progress in
fostering entrepreneurship but still faces challenges such as regulatory constraints and access
to finance.

Keywords: Small business, Entrepreneurship, Uzbekistan, Economic development,
Government policy.

Introduction

Entrepreneurship plays a crucial role in the economic development of any country. It serves as a
major driver of innovation, job creation, and overall economic diversification. In Uzbekistan, small
businesses contribute significantly to GDP and employment, playing a fundamental role in the
transition to a market economy. The government has implemented various reforms to stimulate
entrepreneurship, including tax incentives, financial support programs, and regulatory
simplifications. However, despite these efforts, challenges remain, including regulatory barriers,
lack of access to credit, and infrastructural limitations.

The purpose of this study is to analyze the historical and current stages of small business
development in Uzbekistan, identify key constraints, and suggest potential improvements. The
study will provide insights into how small businesses have evolved over the years and what
measures can be taken to further enhance their role in the national economy. The findings of this
study can be useful for policymakers, business owners, and researchers seeking to understand the
dynamics of entrepreneurship in Uzbekistan.
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2. Methodology

This research is based on a mixed-methods approach, utilizing both qualitative and quantitative
data. The study includes:

Analysis of government policies and legal frameworks supporting entrepreneurship
Statistical data from the State Committee of the Republic of Uzbekistan on Statistics
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3. Results
The findings indicate that the development of small business in Uzbekistan has undergone several
key stages:

Stage Period Characteristics

Early Transition|[1991-2000 |Emergence of private enterprises, initial legal reforms

Growth Phase |[2001-2015 |Expansion of SMEs, improved financial support

Modernization |2016-present| Digitalization, foreign investment attraction, regulatory simplifications

The number of registered SMEs has grown steadily, as shown in the diagram below:
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4. Discussion

Stages in Entrepreneurial Process

Stage1 —> | Conducting Opportunity Analysis

Development the business plan and setting
Stage 2 up the company

Acquiring Financial Partners and Sources of
Stage3 — .

Funding
Staged - {  Determining Resources required and
Implementing the Plan

Stage 5 . Scaling and Harvesting

Despite significant improvements, several challenges hinder further entrepreneurial growth:
o Regulatory Barriers: Entrepreneurs still face bureaucratic hurdles.

e Access to Finance: Limited availability of loans and investment opportunities.
o Infrastructure and Technology: The need for enhanced digitalization and logistics

support.
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and improving logistics networks could further facilitate the expansion of small businesses in
Uzbekistan. In addition, fostering an entrepreneurial culture through education and mentorship
programs will be crucial for sustaining long-term growth.
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5. Conclusion

Uzbekistan has made commendable strides in developing small business and entrepreneurship.
Over the past three decades, significant reforms have been undertaken to facilitate a more
business-friendly environment, improve financial accessibility, and encourage foreign
investment. While the country has improved its business climate through various reforms,
continued efforts are needed to address existing barriers.

The future development of small businesses in Uzbekistan will depend on the implementation of
targeted policies aimed at reducing administrative burdens, ensuring greater access to financial
resources, and promoting technological innovation. Strengthening partnerships between the
government, private sector, and international organizations will be vital for fostering a more
competitive entrepreneurial ecosystem. Additionally, embracing digital transformation and
enhancing business education will contribute to long-term sustainability and economic
diversification. With the right strategies in place, Uzbekistan has the potential to become a regional
leader in small business development and entrepreneurship.
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