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1. Introduction 

Free markets and strong competition are increasing the demand for intellectual property. In 

particular, the demand for goods and services, which are the product of intellectual labor, is 

growing. There is a need to keep abreast of scientific ideas, technical innovations, technological 

developments, various information, which are special products, and to use them on a regular 

basis to ensure competitiveness. In a free market and highly competitive environment, the 

demand for scientific and technological developments is growing. In practice, these are the 

requirements for patents, licenses, franchises, know-how, software, various information, 

trademarks, trademarks and more. Scientific and technological developments refer to the 

market, mostly foreign markets, markets outside the country. The market for scientific and 

technological developments is expanding rapidly in the 21st century, is being divided into new 

parts, and there is a need to use them more efficiently in manufacturing and services. This is 

due to the growing role of intellectual labor in the economy. In the 21st century, the market 

economy is characterized by the growth of demand for science and production, the growing 

importance of various services, especially information services. This is evidenced by the rapid 

growth of the Internet market. Therefore, in a highly competitive environment, it is impossible 

to lose one’s position, prestige, and break in a competitive environment [1]. 

Scientific and technical innovations apply to production on the condition that they become the 

property of the buyer or through the right or conditions of temporary use, being the property of 

its owner. Encourages manufacturers to innovate. 

  

2. Literature Review 

The concept of “innovation” is used to mean investing in something new. The concept of 

innovation entered the economy in the early twentieth century. Australian economist J. 

Schumpeter was the first to address innovation issues and give a detailed description of the 
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innovation process. In the economic literature, many authors have different approaches to the 

concept of “innovation”. Many authors consider innovation to be economically feasible, 

meaning that new resources are created or existing ones are used in an unconventional way. 

According to A. Busigin, innovation is the renewal of fixed capital or products using science, 

technology and engineering [2]. 

According to R. Fatkhutdinov, innovation is the end result of innovation, and the change of 

management of the object is effective in social, economic, scientific, technical, environmental 

and other ways [3]. 

Foreign economists B. Needles, H. Anderson, and D. Caldwell consider “intangible assets to 

be intangible assets that constitute capital investment in acquired assets” [4]. 

Prof. A. Sheremet defines intangible assets in general as follows: assets that represent a legal 

and other legal relationship that has no intangible value, bring profit (income) to its owner for 

a certain period of time, create convenience for users [5]. 

Innovation is the process of ensuring the systematic and continuous introduction of all 

innovations in any field, regardless of the field of innovation, published innovations, technical 

and technological advances and technological processes, product supply and other areas [6]. 

 

3. Research Methodology 

The research methodology was the analysis of innovative activities of enterprises operating in 

developed countries, including Samsung in South Korea, Space X in the United States, and 

BMW in Germany. 

 

4. Analysis and Discussion of Results 

In a study of regional economics, the study grouped the factors that determine the investment 

attractiveness of the regions into a single system. It summarizes and classifies the views and 

scientific-practical views that represent the socio-economic potential of the region, reflecting 

the complex indicators as the main groups (Table 1). 

Table 1 Classification of investment potential of enterprises and factors [7] 

$

№ 
Group A set of indicators 

FACTORS AFFECTING THE LEVEL OF INVESTMENT POWER OF ENTERPRISES 

3

1 
Production potential 

- Production capacity: gross regional product (GRP); condition of 

fixed assets; productivity of factors of production; specialization of 

the region by industries and sectors; volume of imports and exports. 

4

2 
Innovative potential 

- Scientific and technical potential of the region: scientific and 

technical achievements; those with academic and research degrees; 

volume of scientific and technical projects; those engaged in 

science; existing research and development institutes / branches in 

the region. 
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As a result of the active work of various factors of the investment potential of the above-

mentioned enterprise, this concentration will allow the active inflow of foreign investment. 

And that, of course, creates more jobs, more income, more opportunities for economic growth. 

In addition, the most important thing is that foreign investors not only bring capital into the 

business, but also bring advanced knowledge and experience from their home countries. This 

will allow the country to grow economically in the future. 

In the process of globalization, strong competition encourages innovation in every field. The 

latest achievements in the field of technology, discoveries, innovations, rationalization 

proposals are rapidly introduced into the field of development and maintenance, and a new 

approach in marketing, management, production, services, new technologies, techniques and 

the introduction of a new generation of technology is a sign of investment. Replacing existing 

equipment and technology based on innovation can also mean an investment. The acquisition 

of new equipment and technologies based on the results of scientific and technological progress 

is also considered in terms of investment. The determinant of investment is the creation of 

innovations, rationalization proposals of large organizations and previously unpublished major 

developments. 

Innovation is seen as a necessary tool for sustaining economic growth and competitiveness in 

traditional and new high-capacity industries (Figure 1). 

 

 
Figure 1. Basic features of innovation and stages of innovation [8] 

 

Investment in manufacturing and services in a small competitive environment implies the 

organization of production on the basis of the use of new techniques and technologies, new, 

previously unused types of services in the field of services. The concept of innovation also 

means the production of new special products, which replace the existing products with new 

special types. It also means launching a new product, a new market, based on the use of new 

techniques and technologies in a highly competitive environment. Investment is the 

introduction of new knowledge in science and technology on the basis of discoveries, the 

creation of new advanced techniques and technologies, their application in production and 

services, the creation of new goods and services based on them and the strengthening of 

competition at their expense. it also means capturing the market. 

Ensuring the vitality of firms (enterprises) in the economy of Uzbekistan, increasing their 

development and profitability, production of world-class goods and services using the 
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achievements of science and technology. Investments aimed at delivering quality, affordable 

goods and services to foreign markets using new, modern and advanced technologies are 

innovative investments. 

 

 
Figure 2. Investments to ensure the integrity of the firm’s (company’s) innovation strategy in 

a free competitive environment [9] 

 

Includes the ability to mitigate the impact of a financial situation on the risk situation and to 

address them. 

In short, investment in innovation at the macroeconomic level is associated with strengthening 

the position of firms (enterprises) in a highly competitive environment, increasing their 

efficiency, increasing the volume and rate of profit (income) are investments. 

Table 2 Rating of innovative activities of developed countries of 2021 [10] 

 

N. Countries 
Innovation 

inputs 

Innovation 

outputs 

Knowledge 

creation 
Investment 

Production and 

export 

complexity 

1. Germany 14 9 5 60 4 

2. China 25 7 4 2 1 

3. USA 3 4 3 1 2 

4. Italy 33 25 7 9 15 

5. India 57 45 13 32 18 

 

The table above shows the ranking of Germany, China, the United States, Italy and India in 

terms of innovation potential, while the United States ranks 4th in terms of innovation results. 

The U.S. states are directly in 3rd place. America is also at the forefront of investment inflows 

and outflows. In terms of export potential, China ranks 1st, and 4th in terms of creating new 

knowledge, intangible assets and inventions. 
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1. Samsung’s Innovation 

Samsung is already reaping the benefits of being a leader in the 5G smartphones segment. It 

has acquired a strong market share in the US market in the 5G smartphone segment. During 

the first quarter of 2020, around 3.4 million 5G smartphone sets were sold in the United States, 

which was around 12 percent of all the smartphones sold in the market during the period. 

Samsung has currently a headstart in the 5G segment and compared to its leading rivals like 

LG, One Plus, Motorola, and TCL, the South Korean company is in a much stronger position 

in the United States. Samsung’s Galaxy S20+ 5G has gained fast popularity among affluent 

consumers in the leading metropolitan cities in the United States. However, the real test is 

going to begin when Apple launches 5G enabled iPhones later this year. As in the case of 

Samsung, 5G phones can be highly profitable since users are willing to spend more on these 

sets due to the faster internet experience they offer [11]. 

 

2. Space X’s Innovation 

SpaceX’s Starship spacecraft and Super Heavy rocket (collectively referred to as Starship) 

represent a fully reusable transportation system designed to carry both crew and cargo to Earth 

orbit, the Moon, Mars and beyond. Starship will be the world’s most powerful launch vehicle 

ever developed, with the ability to carry in excess of 100 metric tonnes to Earth orbit [12]. 

 

3. BMW’s Innovation 

This is BMW’s digital CES 2021 experience. It marks the beginning of a new era. An era of 

intuition, interaction, and emotion. An era that changes everything we know about digital 

intelligence in the car. Because BMW introduces tomorrow’s driver experience. Jump into this 

new era with us and learn more about the “intelligent fusion of sensing” – the BMW Intelligent 

Personal Assistant – and its heritage. Also, thanks to the digital intelligence and optimized 

sensors, BMW cars now have access to even more information than the driver, in some 

situations. One example is how the latest iDrive system can receive and display hazard 

warnings from other BMW vehicles, while also making predictions regarding the availability 

of parking spaces at a destination. 

“The next-generation BMW iDrive is set up to utilize the potential of an intelligently connected 

vehicle more extensively than ever and so make the mobility experience even safer, even more 

comfortable and convenient, and even richer in variety.” 

This latest iDrive iteration is said to bridge the gap between analogue and digital, as seen on 

the fully-electric iX crossover. In BMW’s own words, this “heralds another paradigm shift, as 

the number of available functions in a car and their complexity continue along a constant 

upward curve.” At this year’s CES, taking place between January 11 and 14 exclusively in 

digital form, BMW is celebrating 20 years of iDrive by announcing a brand new chapter as far 

as in-car displays and driver-vehicle interaction. The carmaker even released a teaser video that 

literally has the latest iDrive system (on the BMW iX) teasing the first-generation one, found 

on the 2001 E65 7-Series. It’s a cute clip, albeit a bit silly. BMW has always done well for 

itself as far as pioneering new mass production tech. In 2004, it became the first car company 

https://www.carscoops.com/2020/12/bmw-wants-20-percent-of-its-vehicles-to-be-electric-by-2023/
https://www.carscoops.com/2020/11/2022-bmw-ix-meet-the-brands-first-bespoke-electric-suv-and-new-technology-flagship/
https://www.carscoops.com/tag/BMW/
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to present a Head-Up Display unit projecting information onto the windshield in the driver’s 

direct line of sight. Then, in 2025, it premiered the Gesture Control [13]. 

 

5. Conclusions and Suggestions 

Innovation strategy is formed based on the organizational, production, technological, 

managerial and other structural potential of the enterprise. Innovation strategies differ in their 

scope, timing, areas, and directions. The innovation strategy is based on the company’s own 

capabilities and the market infrastructure capabilities of the economy. In many cases, the 

innovation strategy is shaped by the general environment of the economy, the state of the free 

competitive environment, the state of industries and sectors, production, technological, 

entrepreneurial potential and existing opportunities. The fact that the enterprise is organized on 

a competitive basis encourages it to develop one or another innovation strategy. The 

formulation of the innovation strategy is shaped as an innovation project as mentioned above. 

The portfolio of innovative projects often allows you to choose from them. Innovative projects 

are designed for a certain period of time and differ in their aspects. The common denominator 

is that all innovative projects have their own life cycles and phases. Innovative projects are 

technically and economically justified, the feasibility of their implementation is assessed, the 

source is analyzed, the results of specific goals are calculated. The future results of innovative 

projects are effectively compared, the risks in the phases of the life cycle process are measured, 

and mitigation measures are developed through their management. 

The innovation strategy provides for the development of enterprises in specific areas, 

strengthening their position in a free competitive environment, ensuring financial stability, high 

incomes and expanding other opportunities. 

The innovation strategy is shaped as an innovation project, its business plan is developed and 

its prospects are determined. 

The perfection of the innovation strategy depends primarily on the potential of the business 

entity or enterprise, the level of knowledge, creative approach, creativity, foresight, access to 

information, development of established international relations, knowledge of modern 

technologies and a number of other factors . The entrepreneurial potential of the enterprise 

serves as a determinant of its innovation strategy. Another key factor in shaping the innovation 

strategy is to determine its prospects based on the state of the free market and clearly implement 

the choice of activities [14]. 

 

6. Literatura/Reference 

1. Sabirova L.Sh., Nosirov E.I. Foreign Investments: Textbook. – M.: Economics and Finance, 

2016. – 150 p. 

2. A.V. Busygin. Entrepreneurship. – M.: Work, 2001. 176 p. 

3. R.A.Fatkhutdinov. Innovative management. - M.: Synthesis. 2000. 9 p. 

4. Needles B., Anderson H., Caldwell D. Principles of Accounting. – M.: “Finance and 

Statistics”, 1996. – P. 227. 

5. Sheremet A., Rakhman Z. Accounting in a market economy. - M.: “Infra – M”, 1996. - P. 

135. 

https://www.carscoops.com/2020/12/dear-carmakers-your-fancy-new-digital-gauge-clusters-are-already-pointless/


                          

                            

 
17 

6. Shakabilovich S. S., Bakhtiyorovich O. B. Theoretical Fundamentals of Improving the 

Investment Environment Attractive in Reducing Investment Risks //Texas Journal of 

Multidisciplinary Studies. – 2022. – Т. 6. – С. 67-72. 

7. Mustafakulov Sh.I. Attractiveness of the investment environment: theory, methodology and 

practice. Monograph T., 2017 y. Pages 67-68. 

8. E.Nosirov, Sh.Asamxodjayeva. – Financing of investment activities-2: - Economic and 

Finance, 2019. – 161 pages.  

9. E.Nosirov, Sh.Asamxodjayeva. – Financing of investment activities-2: - Economic and 

Finance, 2019. – 162 pages. 

10.The Global Innovation Index is based on the official website of the author – 

www.globalinnovationindex.org  

11. Based on information from the website – www.developer.samsung.com  

12. Based on information from the website – www.spacex.com  

13. Based on information from the website – www.carscoops.com 

14. E.Nosirov, Sh.Asamxodjayeva. – Financing of investment activities-2: - Economic and   

Finance, 2019. – 166 pages. 

 

  

  

 

http://www.globalinnovationindex.org/
http://www.developer.samsung.com/
http://www.spacex.com/
http://www.carscoops.com/

